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1. Introduction 

 

This document is related to the first part in the development of the United Generations 

project. Its purpose is to present the results of our field survey as well as the various public 

orientations and policies put in place to address the problem of the digital gaps. We will first 

present the results of our quantitative survey (illustrated by graphs). Before presenting the 

findings of our qualitative survey, we will return to the various topics and main advice received 

during all our meetings with local players in the digital sector. We will focus on the profiles of the 

two target audiences: young adults and seniors. This report presents the inventory of digital 

issues and accompanying offers concerning the territory of the city of Saint-Germain-en-Laye in 

France. 
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2. Intergenerational Learning in France 

 

On the French national territory, according to INSEE1, as of January 1, 2018, there were 67,187 

million inhabitants, including 19.6% for people over 65 (13.6% for those aged 65-79, 6.1% for 

those over 80). 

Their share has increased by 4.1 points in twenty years. In addition, if the demographic trends 

observed so far continue, France would have 76.5 million inhabitants as of January 1st, 2070. 

Under this main scenario, almost all the population’s growth by 2070 would concern people aged 

65 and over. The increase would be particularly strong for people aged 75 or older. Until 2040, 

the proportion of people aged 65 and over would increase sharply: at that time, about one out 

of four inhabitants would be 65 years of age or older. This sharp increase is inevitable and 

corresponds to the arrival in this age group of all generations from the “baby boom”. 

In 2020, the level of life expectancy was 85.1 years for women at birth compared to 79.1 years 

for men. 

The active ageing index indicates in 2018 (see appendices) that France obtained an overall score 

slightly higher than the EU (38.6 compared to 35.7). The index measuring autonomy and ability 

to engage in active ageing is higher than that of the EU (75.4 versus 70.7). 

Between 2020 and 2021, according to Eurostat figures, the strongest population growth was 

observed in France (+119 000, + 0.2%). 

Regarding the proportion of elderly people in the area of Saint-Germain-en-Laye (Yvelines), if we 

refer to the 2018 statistics of the Observatory of Territories, we note that the population is rather 

young: 

 

1 Institut National de la Statistique et des Études Économiques (National Institute of Statistics and Economic 

Studies) https://www.insee.fr/fr/statistiques/3303333?sommaire=3353488 

https://www.insee.fr/fr/statistiques/3303333?sommaire=3353488
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According to a study conducted on Saint-Germain-en-Laye (cf. public report - Local Digital Council 

- Recommendations May 2019), it appears that the seniors surveyed are meeting technical 

problems and have a lack of knowledge (44%), want training (44%) and confirm the growing 

importance of digital technology in the coming years (75%). 

The lower the index (blue), the more favorable the ratio is to young people. 

For Saint-Germain-en-Laye, for 100 people under 20 years old, there are 65 over 65 years old. 
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According to the report of the French Senate (No. 711 (2019-2020) "14 million French people 

don’t cope with digital technology and nearly one out of two French people is not comfortable". 

According to information from a digital advisor of the city of Saint-Germain-en-Laye, in May 2022, 

we can even speak of 18 million French people in this case. 

The report also states that "The people excluded from digital technology are increasingly asking 

social workers to guarantee their social rights, who, in 75% of cases, take steps (= make online 

formalities) for the account of the users, and to the volunteers of associations that help people 

in great precariousness, who are increasingly overwhelmed." This document also denounces the 

lack of budget allocated to this cause. He quotes several initiatives (digital pass, connected hub, 

digital advisor but also training of trainers, etc.) to provide solutions. 

The "Public Report - Local Digital Council" indicates two areas of work: 

 

1. Establishment of a framework allowing the use of digital tools and in which citizen 

participation would be strengthened. 

2. Digital education and technology 

 

The city of Saint-Germain-en-Laye demonstrates by the number of initiatives launched in this 

field its desire to support seniors to guarantee their autonomy and facilitate their lives in an 

active and fulfilling way. 



The European Commission's support for the production of this publication does not 
constitute an endorsement of the contents, which reflect the views only of the authors, 
and the Commission cannot be held responsible for any use which may be made of the 
information contained therein. 

10/24 

 

 

3. Good Practices 
 

 

GOOD PRACTICE 1 

Name Digital counsellor 

Description (50-70 words) Activities are organised permanently, with 

individual appointments of about 40 minutes. 

Project of collective workshops (internal for 

cities’staff and external for the public). They 

can help with specific administrative 

procedures. For digital training, they can 

redirect to the associations and actors present 

in the municipality. They hope to create 

synergy between offers to have a better 

activity to be able to set up bridges between 

actors in the territory. 

Key Stakeholders/ Provider Municipality 

Level (Organisational, Regional, Local, 

National) 

Local 

Type (Digital Skills, Professional Skills etc.) Digital support on specific administrative 

procedures. They don’t deal with training 

directly. But can organise and connect the 

different stakeholders. 

Tools/Resources/ Services Professional digital counsellor, civil servant. 

Individual appointments. 

Link/ Website https://www.saintgermainenlaye.fr/1093/le- 

num-conseil-local-du-numerique.htm 

https://www.saintgermainenlaye.fr/1093/le-num-conseil-local-du-numerique.htm
https://www.saintgermainenlaye.fr/1093/le-num-conseil-local-du-numerique.htm
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GOOD PRACTICE 2 

Name Association digital/English courses 

Description (50-70 words) Associations as La Soucoupe, La Clef or 

l’AGASEC are very much involved in digital 

education in the city. Each of them has its own 

organization and methods. They have been 

seeking coordination since 2022, participating 

in meetings organized by the municipality. In 

their w o r k , t h e y   can  call  on  

teachers, volunteers, or even collaborate 

wit h the 

digital advisor who can have a place for 

appointments. 

Key Stakeholders/ Provider Associations / NGO’s 

Level (Organisational, Regional, Local, 

National) 

Local, regional 

Type (Digital Skills, Professional Skills etc.) Digital trainings, digital support (digital use, 

prevention…). Digital support to find a job. 

Tools/Resources/ Services Professional digital counsellor. Individual 

appointments. 

Link/ Website http://lasoucoupe.fr / 

https://www.laclef.asso.fr / 

https://www.agasec.fr 

 

 

GOOD PRACTICE 3 

http://lasoucoupe.fr/
https://www.laclef.asso.fr/
https://www.agasec.fr/
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Name « Pix » / Les bon clicks 

Description (50-70 words) “Pix“is a digital qualification degree 

recognized by the French State. It allows the 

recognition of digital capabilities to be 

promoted in the professional environment. It 

is a national level qualification. For Les bons 

clicks, this is a website that accompanies 

people who are uncomfortable with digital 

technology.   It   provides   a   better 

understanding of basic tools and practices. 

Key Stakeholders/ Provider French State & Private companies 

Level (Organisational, Regional, Local, 

National) 

National 

Type (Digital Skills, Professional Skills etc.) Website, self-evaluation on basic digital 

tools. 

Tools/Resources/ Services Website. 

Link/ Website https://pix.fr 

https://www.lesbonsclics.fr/fr/ 

https://pix.fr/
https://www.lesbonsclics.fr/fr/
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4. The Profile of Disadvantaged Adults (Age 60+) 

 

The profile of Disadvantaged adults (over 60 years) represents essential information on the state 

of the field and therefore on the needs to be considerate on digital issues. Our field survey 

allows us to better visualize the gaps in digital uses among our seniors, but also the points they 

know better (or even those completely acquired). The distribution of questionnaires took place 

for more than a month, with great difficulties in approaching this target audience. Indeed, seniors 

are very suspicious and very often refuse to respond to any request without a relationship of 

trust established upstream. Despite these difficulties, we have more than 20 people (22) who 

answered. 

 

First, we can observe that older people have relatively good command 

of digital tools, in terms of material. Indeed, 41% of them say in our 

survey that they are comfortable with a computer (score 4 or 5). This 

skill rises to 55% for smartphone use. 

Conversely, 33% have no or almost no 

ability to use a computer (cumulative note 

from 0 to 3). This incapacity drops to 10% 

for the smartphone. Thus, we can already point out that older people 

are more comfortable with smartphones. This may indicate a first 

track to follow for the implementation of the different courses. 

22 RESPONDENTS 
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Then, after mastering the hardware, we probed the mastery 

of the software. We realized that older people can at the same 

time manage the tool, the hardware, but much less the 

software. But these shortcomings are very heterogeneous 

depending on the applications used. We found that older 

people are familiar with search engines and how they work. 

More than 2/3 say that they can browse the Internet to find 

information interesting for them. Almost the same proportion 

for the use of emails. These two basic uses of digital 

technology is therefore relatively well assimilated by these 

people. 

In the contrary, strong gaps have been identified on the major 

recent issue concerning data protection. A very large majority of 

respondents (59%) don’t know perfectly how to protect their 

personal data, sometimes sensitive (such as access to banking 

or tax services...). This major problem of data protection on the 

one hand and the way to address external solicitations on the 

other hand represents one of the largest grey areas in the daily 

use of digital technology. 
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The language part (English literacy), as expected, is not the 

most important to emphasize, especially in France. However, 

55% (cumulative scores from 0 to 3) of respondents 

experience moderate or even incapacitating difficulties in 

reading a document or homepage in English. For oral 

comprehension, the difficulties are much more visible. 77% of 

respondents say they don’t understand perfectly, or not at all, 

an a u d i o  f i le  in   English.  One m ig h t  t hin k   that  

these 

shortcomings are a handicap. 

and that the people we met would be enthusiastic about 

Digital/English courses to improve. But the opposite is true, 

when only 45% of people say they don’t want to participate in 

intergenerational courses to improve their digital skills, this rate 

rises to 64% for language courses. This observation is not 

surprising because in France, proficiency in English is far from 

essential for the use of digital technology. French specific 

AZERTY   keyboard,  all 

translated F r e n c h   sites,  digital  suppliers  have  adapted 

perfectly to France and French- 

speaking countries. 
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To conclude, we also want to alert to the sometimes-deterrent nature of English courses in our 

discussions with the elderly. They were enthusiastic about digital courses, but not at all about 

English courses. Elderly people, even if they are interested in digital courses, do not really see the 

needs for improving their skills in English and see their participation to English courses as a 

constraint that may refrain them to take part to the UG project as a whole. 

Finally, it is very interesting to observe the gaps between age 

groups concerning seniors. A large majority of them are between 

the ages of 60 and 70 years old. For the slices above, the division 

is equal. This may lead us to believe that these people are mostly 

new retirees looking to improve their skills. 

 

 

 

+ 
22 
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5. The Profile of Young Generation (15-30) 

 

First, it is obvious that this age 

group doesn’t have the same gaps 

in digital technology as older 

people. The survey which was sent 

to 31 participants showed that 

they know how to use the 

equipment perfectly (94% know 

how to use a computer and a 

smartphone). They also have a perfect command of the basic uses 

of digital software (94% of them master Internet browsing, 84% master digital means of 

communication, such as emails and instant messaging). 
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However, like the elderly, young 

people also have difficulties in 

protecting online data. Indeed, 48% 

of respondents don’t know very well 

or not at all how to protect their data 

online. It is understandable that 

digital users, regardless of age, have 

a largely insufficient digital education 

on protections. On the one hand of 

our outgoing data, and on the other hand on all the external requests that can be encountered 

on the Internet (more than a third can’t deal with phishing online). 

 

About the language part, in English, more than half (51%) of the 

young people surveyed have poor (or even very bad) reading in 

English. For oral comprehension, this difficulty of English 

knowledge rises to 58% of respondents, and more than a third 

(35%) who say they have very great difficulty in English 

(cumulative scores from 0 to 2). 
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Finally, as for a participation in an intergenerational project, 

50% of them don’t subscribe to it, but the other 50% either 

subscribe to it (27%) or can think about it (23%). 

Overall, we can therefore deduce that even if the mastery of 

computer science and English literacy is much higher among 

young people, they have the same gaps regarding data 

protection, also sometimes to carry out online procedures 

(reservation, administrative procedures...). The linguistic part is 

also little noted during our exchanges even if for this age group, 

courses including learning in English are much more useful than for seniors. 

 

Regarding practices, we can observe a difference 

between young people and seniors. Seniors are 

much more present on Facebook, and young 

people on TikTok. 

If seniors stayed on Facebook, it is because it is the 

first mass social network. And they stayed there. 

Young people follow the trend more and adapt 

faster to new social networks. 
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6. Lifelong Learning Providers 

 

On the area of the city of Saint-Germain-en-Laye, our many meetings and visits allowed us to 

better realize the current situation, its achievements, and possible ways for improvement. Firstly, 

regarding adult education particularly digital technology, the city of Saint-Germain is extremely 

well organized. This is not very representative of French cities, Saint-Germain-en-Laye being a 

city with broader financial and human resources. But this makes it possible to have many and 

varied places for digital education. This may concern a one-off administrative assistance, 

accompanying a user on an administrative or legal process via digital technology. This most often 

concerns elderly people and, to a less extent, single women. On the other hand, each 

organization settled in the city working in the digital area offers a support or training module on 

digital technology (sometimes in collaboration with the city). But this is long-term training, which 

does not concern a specific administrative approach or very one-off assistance. The goal here is 

to support people to be autonomous with digital technology. During our meetings, we identified 

various problems regarding the availability on digital education. Also, a problem concerns 

territorial cooperation between all involved actors. Actually, there are many institutional and 

associative actors, but they cooperate little for now but want to change their practices. To 

remedy this, meetings are organized between local actors to get to know each other and then 

organize and cooperate to propose the best offer in the area, regarding digital. The municipality 

presented us with its new interactive map2 which allows anyone to search for a place of digital 

inclusion as well as its information (opening hours, proposed training...). Even if this mapping is 

ultimately reserved only for people who know how to use digital, it is very well done, clear and 

legible. It really makes it possible to realize the wealth of offers concerning digital inclusion in 

Saint-Germain-en-Laye. 

 

 

2 https://sig.saintgermainenlaye.fr/NetagisExplorer/public 

 

https://sig.saintgermainenlaye.fr/NetagisExplorer/public
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As mentioned earlier, during this survey, we met with institutional and associative actors on the 

ground. First at the institutional level, we interviewed the civil servant responsible for digital 

inclusion for the city. Also, on the association side, we were able to meet the association La 

Soucoupe, as well as La Clef. They offer digital trainings. Following all these meetings, we were 

first able to understand the main difficulty concerning senior audiences. Trust! It is essential to 

initiate any process concerning them. They are suspicious because they received many 

solicitations in their daily lives (scam by SMS or on the Internet, telephone canvassing...). They 

are therefore for the most part very reluctant to any unknown solicitation. Thus, we all realized 

during our meetings that an institutional or associative framework is the best way to reach these 

audiences but above all to keep them in the loop. It was therefore decided to meet more often 

on one hand, and on the other to better understand the entire offer available in the area. The 

United Generations project in all these already well-established digital inclusion projects will have 

to offer added value for the territory. 
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7. Conclusion/ Summary 

 

To conclude this national report, we can remind that on the territory of Saint-Germain- 

en-Laye in France, the awareness of the digital divide is largely awakened. Especially on the 

institutional side. The municipality is aware of the role of associations and tries to harmonize 

actions. A civil servant on digital technology is hired to support populations in need. Regarding 

audiences, the needs in this territory can be divided in two: on one hand, one-off needs regarding 

digital technology. These are people who don’t necessarily want to acquire more digital skills but 

are rather looking for support for an administrative process. Because in France, administrative 

procedures are almost exclusively online. On the other hand, people, often older, seek to train 

on digital technology to have a better knowledge of digital tools as well as materials. Regarding 

the future, faced with the above findings, it seems that the involvement of target audiences for 

accompanying courses on intergenerational digital technology, as well as language courses, is 

motivated. And motivation is driven by the pleasure of accomplishing a task. For example, 

stakeholders should be free to decide which task they will achieve. Also, Google Forms allow us 

to glimpse the various important themes that are gaps for young people and seniors (data 

protection, fight against phishing…). To facilitate the promotion of the United Generations 

project, it may be useful to set up open badges. This tool will make possible to publicize via an 

image or a QR code a description of the training projects planned 

Finally, regarding the raw results of this survey, in case of France, the digital part is useful and 

can be included in all existing offers in the territory. For the linguistic part in our country, it 

doesn’t represent, as expected, a notion or even a strong desire in the population surveyed. 

Learning English for young people is not understood, and for seniors it is feared. We must try to 

find ways to adapt language courses in order not to slow down the whole project. 
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