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Introduction

Dear Adult Educators, Volunteers, and Adult Learners!

We are glad to present the project result PR4 “Generations United Online: Toolkit for digitally oriented

learning pathways strategies- upskilling programmes” to help adult educators and volunteers in senior

education. Our project focus is intergenerational learning, senior digital and English language upskilling.

We are living in a one world and one society, the cohesion and access to digital services and digital world

is crucial part of social inclusion and education now-a-days.

In the PR4 Report you will find the following sections.

The Part 1 is presenting the products developed at PR1- Mapping intergenerational learning focused
on opportunities (emphasis on digital and literacy acquisition) and current scene in partner countries
and the EU as well as the products developed at PR2 - Technology and Digital Competence
Framework.

The Part 2 provides guidance on how to involve volunteers to encourage and support seniors to
participate in the programme and create potential for future use.

The Part 3 is dedicated to raise awareness and attract participation of seniors and volunteers to be
active or passive supporters of the programme. This section will help partners to organize a
campaign to be designed and implemented in each partner country in support of the EU Agenda for
adult learning, for the promotion of Active Digital Aging, through the use of social media, radio,
leaflets, posters etc.

The Part 4 is focusing on the PR2 products - Visual Step by step Digital Guides for ICT skills
acquisition and English language literacy.

The Part 5 focuses on the open and interactive ecosystem with the learning units (on-line courses,
the communication platform), as well as the Module- guidelines for its use (project result PR2).
The Part 6 is dedicated to the good examples and practices from the similar programmes of senior
education with digital upskilling, English language literacy, intergenerational learning and
volunteering.

The Part 7 is devoted to help adult educators and volunteers in monitoring senior learners’ skills
acquisition as well as conduct the analysis of learning process using the templates provided by

Project partnership.
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We wish adult educators and senior learners a smooth journey towards digital upskilling and English
language literacy! Please visit our website https://unitedgens.4learning.eu/ and the training platform

https://unitedgens.4learning.eu/elearning/ available in English, German, Latvan, Greek, Croatia and
Hungarian languages.



https://unitedgens.4learning.eu/
https://unitedgens.4learning.eu/elearning/
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Part 1. Conceptual framework on active aging in the digital
world

Part 1 focuses on the products developed at PR1- Mapping intergenerational learning focused on
opportunities (emphasis on digital and literacy acquisition) and the current scene in partner countries and
the EU as well as the products developed at PR2 - Technology and Digital Competence Framework.

The products developed at PR1- Mapping intergenerational learning focused on opportunities (emphasis
on digital and literacy acquisition) and current scene in partner countries and the EU are available at

https://unitedgens.4learning.eu/pool-of-resources/

The products developed at PR2 - Technology and Digital Competence Framework
Digital Competencies Framework

For Seniors to harness the Digital Age. The senior generation deserves a curriculum tailored to their needs
in a world dominated by screens, bytes, and rapid technological innovations. This framework provides a
step-by-step guide, ensuring they not only navigate the digital world safely but also harness its potential to

enrich their lives.

Module 1: Using Digital Devices

Module 2: Browsing, Searching, and Evaluating Information Online
Module 3: Interacting through Digital Technologies

Module 4: Online Safety — Protecting Devices

Module 5: Online Safety — Personal Data and Privacy

Module 6: Identifying Needs and Technological Responses

Module 7: Creativity Using Digital Technologies

The core emphasis of this framework is holistic digital empowerment. It strives to ensure that seniors don't

merely operate in the digital realm but also leverage it to enhance their quality of life.
Language Literacy Framework

For Diverse Linguistic Landscapes Language, with its myriad shades and tones, forms the essence of
human interaction. This framework, structured across various modules, introduces learners to the

multifaceted world of English language communication.


https://unitedgens.4learning.eu/pool-of-resources/
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Module 1: Introduction to Abbreviation

Module 2: Useful Terminology for social media

Module 3: Methods for Improving Listening Skills

Module 4: Useful Apps for Language Development

Module 5: Vocabulary for Social Interactions

Module 6: Vocabulary for Travelling

Module 7: Vocabulary for Arts, Culture, and Cultural Heritage

Encompassing more than just grammar and vocabulary, the framework dives into the contexts in which
language comes alive. Each module is carefully designed to address specific linguistic needs, ensuring a

holistic and nuanced understanding of English.

Though distinct in their subject matter, these dual frameworks share a common goal: to empower
individuals with the tools and knowledge they need to thrive in today's world. One lays the foundation for
digital prowess, while the other accentuates the beauty and depth of linguistic expression. Together, they

prepare learners to navigate the intertwined worlds of technology and language confidently.
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Part 2. Setting up synergies and voluntary support groups
towards United Generations Community

This section provides guidance on how to involve volunteers to encourage and support seniors to

participate in the programme and create potential for future use.

Volunteering plays a vital role in adult education, impacting educators, participants, and the wider

community.
1. Educators:

0 Volunteers assist educators by providing additional support in classrooms, workshops, or training

sessions.

0 They bring diverse perspectives, enriching the learning environment.
o Educators can learn from volunteers’ experiences and skills.

2. Participants:

0 Volunteering is another form of adult learning. Participants gain practical skills and experience through

volunteering.

0 Engaging in volunteer work boosts confidence and self-esteem.

o0 Participants connect with others, reducing isolation.

3. Wider Community:

0 Volunteering contributes to community well-being and cohesion.

0 Volunteers acquire transferable skills (e.g., communication, teamwork).

o Programs like Erasmus+ enable organizations to offer volunteer opportunities, fostering personal and

professional growth.

In summary, volunteering in adult education is a powerful tool for learning, personal development, and

community enrichment.


https://epale.ec.europa.eu/en/blog/impact-volunteering-adult-education
https://epale.ec.europa.eu/en/blog/impact-volunteering-adult-education
https://epale.ec.europa.eu/en/blog/impact-volunteering-adult-education
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How to motivate volunteers to help seniors and to work with seniors

Volunteers working with senior learners must remember that learners are representing the certain
generation. Based on the The Strauss—Howe generational theory from 1991/1992, the generations are
divided into several groups mainly focusing in their social habits to communicate, learn, exchange
information and collaborate. The image below shows the generational periods, clearly marking the
generations representing polygraph ages, namely, Veterans or Silent Generation (born between two World
Wars 1925 - 1942), Baby Boomers (born around 1943- 1960), even Ge X (born around year 1960 -1979)
used to perceive information in paper format (printed books, newspapers, learning materials), whereas Gen
Y (born around year 1980 - 1998), Gen Z (born around year 2000) and Alpha kids (born after 2013) are
said to be digital generations.

Adult educators and volunteers should be aware of generational habits and learning pace. The elderly
were raised and educated in the polygraph age as well as experienced the discipline at school and
University.

We would like to suggest volunteers to 1) think about printed training materials to perceive information
better, 2) slow down the teaching process speed, taking into account the cognitive ability of the elderly and
finally 3) work more in individual consultation mood or organize very compact group work of 2-3 elderly

in a group.

In an intergenerational project, volunteers from different ages have to think about the necessary relationship
between the elderly and young people, to improve social cohesion and well-being. Based on their
experience, volunteers know that youngsters have some digital knowledge which is useful for the seniors.
But in the family space, when young people want to help their grandparents, they usually do the work

themselves instead of taking time to explain to their grandparents how to do it and become more
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autonomous. So we have to build bridges between generations and offer dynamic and attractive teaching
sessions, using interactive workshops, daily digital devices and if possible video-conference material.

As a conclusion, we can say that empathy and patience are required for an intergenerational learning, so

that each participant, whatever his/her age group, can be considered as a unigque person.

To motivate volunteers for working with seniors, it's essential to highlight the mutual benefits and impact
of their work with seniors. Emphasizing personal growth and the opportunity to gain unique insights from
seniors can inspire volunteers. Creating a supportive environment with training, flexible schedules, and
recognition of volunteers' contributions builds a positive and encouraging community. Showing them
success stories can also illustrate the profound difference volunteers make, encouraging more people to
join. By focusing on these key aspects, we can cultivate a motivated group of volunteers eager to enrich

the lives of seniors and their own through meaningful connections.

Based on the argument above that both groups can have benefits through this process, the concept of
intergenerational learning appears. Its benefits can be linked to all groups, focusing on the improvement of
communication and leadership skills, active listening, and mentorship. Seniors learn to be open-minded
and establish a new social connection with young people who will see the world with different eyes and
perspectives. Moreover, mutual support can be established as young people can show seniors how to
integrate into modern society (through digital tools for example) and seniors can share wisdom, life

experiences, and even insights about history and culture.

In order to motivate volunteers to work with seniors, it is important to create a sense of purpose and
fulfillment by emphasizing the positive impact they can have on seniors' lives. Offering clear, achievable
goals and recognizing their contributions can enhance their sense of accomplishment. Providing
opportunities for skill development and personal growth, such as training in communication and empathy,
can make the experience more rewarding. Additionally, fostering a supportive community where
volunteers can share their experiences and learn from each other can strengthen their commitment. Lastly,
organizing engaging and meaningful activities that allow volunteers to connect with seniors on a personal

level can create lasting, motivating relationships.

10
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Encouraging young people to volunteer to bridge the intergenerational divide.

Video to encourage young people to volunteer:
https://www.youtube.com/watch?v=8j91FkhpZKO0

https://www.youtube.com/watch?v=0VdjZxpOYpQ

https://www.youtube.com/watch?v=vdmxFUNUQv4

11
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Useful sources for volunteer work

The partnership collected useful information about volunteer work in Germany, France, Cyprus, Latvia,

Croatia, Hungary in the table below. We do hope this will help educators and volunteers to engage into

senior education.

Source Country Link Language
Freiwilliges Soziales DE - CGE | https://ich-will-fsj.de/informiere-dich/was-ist- DE
Jahr ein-fsj
Bundesamt fiir Familie | DE - CGE | https://www.bafza.de/engagement-und- DE
und aktionen/freiwilligendienste/bundesfreiwilligend
zivilgesellschaftliche ienst
Aufgaben
Diakone DE- https://www.diakonie- DE
Mitteldeutschland Thuringia- | mitteldeutschland.de/freiwilligendienste_freiwill
CGE igendienste_in_mitteldeutschland_de.html
AWO DE - CGE | https://awo.org/freiwilligendienste DE
LV https://likumi.lv/ta/en/en/id/275061 ENG/ LV
National (Latvia)
Volunteer Service Law
from 2016
Voluntary work types LV https://www.jaunatneslietas.Iv/lidzdaliba/inform | LV
and benefits ativie
National (Latvia) LV https://www.brivpratigie. v/ LV
Voluntary work and
Voluntarism Platform
Pancyprian CY http://www.volunteerism-cc.org.cy/ GR/EN

12
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Volunteerism

Coordinative Council

Volunteerin in Cyprus [ CY https://www.facebook.com/groups/15716763964 | GR/EN

(Facebook Group) 49473/

Cyprus Red Cross CY https://www.redcross.org.cy/en/get- GR/EN

Society involved/become-volunteer

Worldpackers HR Platform for finding volunteer opportunities in EN/ HR
Croatia (Worldpackers).
https://www.worldpackers.com/search/europe/cr
oatia

Love Volunteers: HR This organization offers volunteer programs in EN/ HR
Croatia, including animal rescue and educational
support in Split. (Love Volunteers)
https://www.lovevolunteers.org/destinations/vol
unteer-croatia

Workaway HR This platform connects volunteers with hosts in | EN/ HR
Croatia for diverse projects (Workaway).
https://www.workaway.info/en/hostlist/europe/hr

United Way Hungary HU https://unitedway.hu/en/ HU /EN

Hungarian Red Cross HU https://voroskereszt.hu/en/ HU /EN

Worldpackers HU https://www.worldpackers.com/search/social_im | HU /EN
pact/europe/hungary

Artemisszio Foundation | HU https://artemisszio.blog.hu/2014/06/17/about_us | HU /EN
237

The digital support FR https://www.lesbonsclics.fr/fr/ressources- FR

13
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platform for volunteers pedagogiques/thematique/posture-aidant

in France

France Bénévolat FR https://www.francebenevolat.org/accueil/presse/l | FR
e-b-n-volat-au-c-ur-des-enjeux-de-soci-t

S.N.U: volunteering for | FR https://www.snu.gouv.fr/ FR

youngsters (15/17 years

old)



https://www.lesbonsclics.fr/fr/ressources-pedagogiques/thematique/posture-aidant
https://www.francebenevolat.org/accueil/presse/le-b-n-volat-au-c-ur-des-enjeux-de-soci-t
https://www.francebenevolat.org/accueil/presse/le-b-n-volat-au-c-ur-des-enjeux-de-soci-t
https://www.snu.gouv.fr/
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Part 3: Online campaign

The Part 3 is dedicated to raise awareness and attract participation of seniors and volunteers to be active
or passive supporters of the programme. This section will help partners to organize a campaign to be
designed and implemented in each partner country in support of the EU Agenda for adult learning, for the
promotion of Active Digital Aging, through the use of social media, radio, leaflets, posters etc.

The multiplier event serves as an international conference to disseminate the project results, policy
recommendations and discuss the future procedure of the United Generations project. As such, it includes

the following documents and templates.

The
()

preliminary U
invitation
) e %

INVITATION - MULTIPLIER EVENT

Dear Friends and Partners,

We have some exciting news to share! Please join us for our
conference and the foundation of the European Generations United
Online Saciety which will form a cornerstone of intergenerational
earning

We will also call for further support of the Digital and Literacy
Initiatives, adopt their declaration and memorandum of

understanding and commitment and share our results, products
and impact.

UNITED GENERATIONS | MULTIPLIER EVENT

time | dd.mm.yyyy | city | street

Please find the full agenda online.
UNITEDGENS.4LEARNING.EU

15
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The
preliminary

agenda

Co-funded by
the European Union

AGENDA - MULTIPLIER EVENT

UNITED GENERATIONS | MULTIPLIER EVENT

s @
dd.mm.yyyy | city | street

Thank you for attending the UNITED GENERATIONS
Multiplier Event. ##:# will open today's conference.

WELCOME

EU CONFERENCE (OPEN TO THE PUBLIC)

THEORY Active Aging in the Digital Era: How can the upgrade of
digital and literacy skills of seniors improve the quality of
their lives and ensure access, social inclusion and
participation?

BREAK (15 MINUTES)

PRACTICE Project Result 1

UNITED GENERATIONS: from theory to practice. Mapping
intergenerational learning focused on basic skills.

Project Result 2

UNITED GENERATIONS: connected backpack for competence
framework and validation tools. Developing digital and
English literacy competence framework with benchmarks and
ecosystem of Open Badges.

Project Result 3
UNITED GENERATIONS: Interactive Online Learning Platform.

BREAK (15 MINUTES)

Project Result 4
UNITED GENERATIONS: Tool kit for digitally oriented learning
pathways - up-skilling programme.

Project Result 5
UNITED GENERATIONS: Guidebook on development and
implementation of strategies for up-skilling of adults,

BREAK (15 MINUTES)

Emphasys

2021-1-DE02-KA227-447E0CDE

Comecie @) s |

UNITED
GENERATIONS

XXAM

XXAM

XXAM

AGENDA - MULTIPLIER EVENT

STATEMENT Adoption of the declaration and memorandum of
understanding and commitment in support of the Digital and

Literacy Initiatives.

of 5 of petition results,
AND other events, and miscellaneous.

DISCUSSION
BREAK / CLOSURE

XXAM

XXAM

MEETING OF THE NATIONAL REPRESENTATIVES OF THE GENERATIONS

UNITED ONLINE SOCIETY-DECLARATION
Please note that this part of the conference is closed to the public.
We will have the opportunity to organize the first meeting

and discuss the procedures to set up the European
Network of the program.

ADMINIS-
TRATION

As a first step we will vote on the declaration and
disseminate the initiative.
BREAK (10 MINUTES)
#He #utt
Thank you for having participated in the UNITED

GENERATIONS Multiplier Event. Please feel free to stay for
drinks, chats and networking.

CLOSURE

Emphasys

Cofunded by
the European Union

ammsen @@ e |

DEO2-KA

XXAM

XXAM

The

participants

list

T
)
of LIST OF PARTICIPANTS C AL
v
MULTIPLIER EVENT - DD.MM.YYYY
NAME EMAIL SIGNATURE

Co-funded by
the European Union

e N . e

20211 DEO2 KA227 44TEOCDE
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Power Point Template ()
S
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UNITED
GENERATIONS
®

.Bringing generations togehter for a

life long learning °
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Info Day Template

Competition on
Digital Skills

Template
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Pilot Testing

Invitation

You're warmly invited to join us for our friendly gatherings, where we playfully practice
English and boost our media skills together with folks aged 50 and above. There are four
available dates for you to choose from:

C, Time frame i

Let's learn and have a great time together!

For registrations and further information, please feel free to get in touch.
With warmest regards,

Name of the coordinator

Email: ...

Phone: ...
Co-funded by the Logo of the
Erasmus+ Programme organization

of the European Union

Feedback for Pilot , -

ounonsonyt {9z
ck

Testing Template °

(Which country are you from?

Dk you have fun inour event
o ® & 00
o o el e Yo P e somadhing new?
o &= 00
it the event mest your expectations?

' What would have made this evenst better?

Kofinanziert von der
Europiischen Union

LIST OF PARTICIPANTS
PILOT TESTING- DD.MM.YYYY

uNTED
GENERATIONS:

Pilot Testing \0’

Participants List

NAME AGE SIGNATURE

Template

Catunded by
the European Union

L —

NABIBB:

BILDUNG FUR EUROPA
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Poster for Pilot C’

ITIES

Testing Template fINVITATION

v triendly evening ta boeat
o dige 3 it practics it right

emvironement

dd.mm.yy, 00:00 hs to 00:00hs - Tapic e
dd.mm.yy, 08:00 hs to 00:00hs - Topic:
dd.mm.yy, 00:00 hs to 00-00hs - Topic:
dd.mm.yy, 00:00 hs to 00:00hs - Topic:

ourll larn naw things, axchargire knawledge, and natworking, incuding praciical

exercises to enhance your mackal ks and English iseracy.

o ansure wa're well-grepared farail ur partiipaats, we kindly ack for advance
regiuration

ageofais
available by prior arrangemans,

Let's earr o v 8 great time fogetherl
For raghtrations and furthar information, please foal fres ta gat in foush.

Wit warmoest rgars,
Mame: ..
Email; ..
Phane .

Musting point )

Lage of the segnizatian

P Ve ™ )
Do -

No Screens, just Dice and Cards,
it's Board Game Night!

.".7 Board game - [ba:d germ]
==

._-:@ Dice - [da1s]

Pilot Testing
Worksheet

‘?@ Cards - [ka:dz]

Tokens - [tavksnz]

Player(s) - [plera]

Strategy - [straetidsi]

Score - [ska:]

cotmsiy e .
o the European Unen m .

Newsletters

&0

THE PROJECT
The digital era has revolutionized people’s lives. <0 e e
a aiies. Or the EU poputation Is rapidly

Th “UNITED GENERATIONS™ 1cjzc1 a7 (0 Improve adults' digital
#0d communication competencies () ook il sen

erahp and pe

1o project progases to o 4 cetver learning opportunities on
digital skills and English literacy competencies. 1 P

Furope 1
overcome the digita! divide
Main project outputs are:

niine learning

backpack.
+ Guldebook on et
+ Strategy backpack for =ttty ard ot

°
Shate

Cotundes by @

E
.

Nationale Agentur
beim Bundesinstitut
fiir Berufsbildung

NABIBB.

BILDUNG FUR EUROPA
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Part 4: Teaching materials and guides for digital and language
acquisition.
Part 4 is focusing on the PR2 products - Visual Step by step Digital Guides for ICT skills acquisition and

English language literacy.

Co-funded by
nnnnnnnnnnnnnnnn

‘ ’ GENERATIONS

Crearively Using Digital
Technologies

Using Digital Devices .

Browsing, Searching and Identifying Needs &
Evaluating Informatlon. Technological Responses

Interacting through Digital . . Online Safety - Personal Data
Technologies and Privacy

Online Safety -
Protecting Devices
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The aim of these modules is the
digital empowerment of
seniors. It strives to ensure that
seniors don't merely operate in
the digital realm but also
leverage it to enhance their
quality of Life.

Nationale Agentur
beim Bundesinstitut
fiir Berufsbildung

DIGITAL SKILLS
MODULES

USING
DIGITAL
DEVICES

Equip participants with the fundamentals of
diverse digital devices. Topics:

1. Laptops & Tablets: Understand settings,
offline-online functionalities, and diverse
applications.

2. Smartphones: Delve into operating
systems, app navigation, and system
differences.

BROWSING,
SEARCHIN, &
EVALUATING
INFORMATION
ONLINE

Master the techniques of proficient online
navigation. Topics:

1. Browsing Information Online:
web navigation.

2. Searching Information Online: Efficient

Secure

NABIBB.

BILDUNG FUR EUROPA

INTERACTING
THROUGH
DIGITAL
TECHNOLOGIES

Dive deep into digital communication platforms
and norms. Topics:

1. Social Media: Navigate popular platforms
and understand content sharing.

2. Instant Messaging Application: Seamlessly
use messaging platforms.

3. Digital Citizenship/Netiquette: Understand
and practice respectful online behaviour.
4 Online Collaboration: Engage
collaborative tools and platforms.

use of search engines.
3. Evaluating Information Online: Critically
assess online content for credibility.

3 Cameras: Master digital photography
techniques.

4. Other Gadgets: Discover the world of
voice assistants and smartwatches.

with

ONLINE SAFETY
- PERSONAL
DATA &
PRIVACY

IDENTIFYING
NEEDS &
TECHNOLOGICAL
RESPONSES

Navigate the digital world, understanding Harness the power of online platforms
personal data's intricacies and the footprints  for daily tasks. Topics:

potential device threats. left behind. Topics: 1 Booking Appointments Online:
2 Protective Measures: Implement 1. Introduction to Data: Distinguish between Navigate digital healthcare systems.
measures from antivirus software to timely ~ Personal and sensitive data. 2. Paying Bills Online: Understand online Virtual Cultural Events: Engage with global
updates. 2. Digital Footprint and Online Identity: finance management and potential cultural events virtually.

3, Safe Web Browsing: Secure online Grasp the implications of online actions. threats. 3. Sharing Hobbies Online: Connect with like-
navigation, 3 Risks Related to Personal Data: Buying Tickets Online: Navigate ticket minded communities.

4. Physical & Mental Health: Understand Understand threats like phishing and  purchasing platforms. Sharing Creativity Digitally via
the impacts of prolonged device usage. imperscnation. Crowdsourcing: Engage in collective digital
Protective Measures: Implement robust creativity.

security steps, understand GDPR implications

ONLINE SAFETY
— PROTECTING
DEVICES

Emphasize the technical and holistic well-
being in the digital sphere. Topics:
1. Security Risks for Devices: Understand

CREATIVITY

USING DIGITAL

TECHNOLOGIES
Bridge the gap between traditional creativity

and digital platforms. Topics:
| Storytelling: Weave and share stories

s @ B
UNITED
GENERATIONS

ENGLISH LITERACY
MODULES

Vocabulary for Arts,
Culture & Cultural Heritage

Abbreviations

Useful Terminology for Social

Media Vocabulary for Travelling

Methods for Improving Listening

Skills Vocabulary for Social Interactions

Useful Apps for Language
Development
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ENGLISH LITERACY
MODULES

Encompassing more than just
grammar and vocabulary, the
framework dives into the
contexts in which language
comes alive. Each module is
carefully designed to address
specific linguistic needs,
ensuring a holistic and nuanced
understanding of English.

USEFUL APPS
FOR
LANGUAGE
DEVELOPMENT

Showcase the significance of cultural
phrases and idioms, enhancing English
proficiency. It provides learners with the
tools to interpret and utilize these phrases
confidently. Topics:

1.The Essence of Cultural Idioms.
2.Interpretation and Application

3.1dioms Across English Variants

4. Review and Application

IlgRODUCTION
T
ABBREVIATION

Equip learners with a deep understanding of
abbreviations, r relevance, and their
appropriate application. Topics

LIntreduction to Abbreviations
2.Abbreviations and How They Are Created
3.Formal and Official Abbreviations

4 Abbreviations in Texting and Online
‘Communication

5.Review and Conclusion:

VOCABULARY
FOR SOCIAL
INTERACTIONS

learners with a versatile
vocabulary tailored for warious social
scenarios, ensuring they can confidently
navigate daily interactions. Topics:
1.Greetings and Introductions

2.Small Talk and Conversations

3.5ocial Invitations and Events

4.0rdering Food and Drinks

5.Review and Conclusion

Empower

USEFUL
TERMINOLOGY
FOR SOCIAL
MEDIA

Dive deep into the linguistics of social
media, with an emphasis on the terminology
and effective content creation. Participants
are introduced to platform-specific
language, tone, and crafting resonant
content. Topics

1How to Master social media English:.
2.Writing Effective Social Media Posts.

VOCABULARY
FOR
TRAVELLING

Arm travellers with a robust vocabulary,
enabling seamless experiences from
planning stages to journeying across
destinations, Topics:

1Travel

2.Accommodation and Reservations
3.Ask for Directions

4 Universal Signs & Symbols

METHODS FOR
IMPROVING
LISTENING
SKILLS

Hone listening to abilities, ensuring participants
can effectively comprehend and engage in
diverse English dialogues and explore day-to-
day nuances of English, including alphabets,
numbers, accents, and more. Topics

1.Alphabet, Numbers, Figures

2.Word Sounds and the Different English Accents
3.Telephone and Online Conversations,
Receiving and Giving Directions

4. The English We Speak Every day, Jog Your
Memory, and Tell Me a Story.

VOCABULARY FOR
ARTS, CULTURE,
AND CULTURAL
HERITAGE

Immerse learners in the world of arts and
culture, equipping them with vocabulary that
celebrates humanity's rich heritage. Topics:
Vocabulary for Visual Arts
Veocabulary for Performing Art
Vocabulary for Cultural Expressions
Vocabulary for Cultural Heritage
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Part 5. Ecosystem - on-line environment

The Part 5 focuses on the open and interactive ecosystem with the learning units (on-line courses, the
communication platform), as well as the Module- guidelines for its use (project result PR2).

The learning platform https://unitedgens.4learning.eu/registration/ offers education materials in English,
Latvian, Greek, Croatian, Hungarian, German, and French languages.
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Part 6: Good examples and practices from similar programmes

The Part 6 is dedicated to the good examples and practices from the similar programmes of senior

education with digital upskilling, English language literacy, intergenerational learning and volunteering.

Title Short description Link Languages
Erasmus+ project ICT | Senior digital https://www.up.pt/ictskills4all/int | ENG, PL,
SKILLS 4 ALL participation - training | ellectual-outputs/ LV, PT
materials, reports
Erasmus+ project Health literacy, https://adultsaftercovid.eu/en/ ENG, LV,
ADULTS50+ learning | Creativity for adults PL, TR, SK
platform 50+, online courses
Learning Hub initiative | An initiative that offers | https://emphasyscentre.com/learn | GR
for FREE seminars, inghub/
workshops and
trainings to people of
any age or nationality.
For seniors, it organises
weekly courses for the
development of their
digital and creative
skills
Zusammen Digital mit | Digital rooms for https://www.fczb.de/projekt/zusa | GER
Frauen 65+ digital empowerment mmen-digital/
Together digitally with | for women aged 65 and
women 65+ over
Digi-Partys fur Digital empowerment [ https://www.fczb.de/projekt/digi- | GER
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digitales female

Empowerment 60+

for women aged 60 and

over

partys-60/
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Part 7: Monitoring and evaluation

The Part 7 is devoted to help adult educators and volunteers in monitoring senior learners’ skills
acquisition as well as conduct the analysis of learning process using the templates provided by the Project
partnership.

Adult educators check-list to work with seniors, available in below.
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o RECOMMENDATIONS IN MONITORING

SENIOR LEARNERS’ SKILLS
ACQUISITION

UNITED
GENERATIONS

Senior participant's Name:

Date:

C ORAL LANGUAGE SKILLS

O Good hearing skills

O Basic knowledge (ability to say a sentence)

O Ssufficient vocabulary (for the daily life)

Q Difficulty in pronouncing multisyllabic words

QO Difficulty in retrieving words quickly

O Use of wrong word when speaking or
difficulty in recalling a word

O Frustration by large amounts of verbal

information

C READING LANGUAGE SKILLS )

O Difficulty in learning letter names, sounds
and/or phonics

O Replacement of articles, prepositions
and/or similar-looking words when reading.

O Difficulty in retaining the connections
between letters and sounds

QO Slowness in developing a sight vocabulary

QO Frustration, anxiety or complaints while
reading

QO Basic knowledge of abbreviations

Additional concerns:

Nationale Agentur
beim Bundesinstitut
fiir Berufsbildung

BILDUNG FUR EUROPA

Course title (either English or Digital one): v

choose the topics

Q Free oral expression to talk about your
fears

O Knowledge about computers, mobile phones

O A digital vision focused on usefulness

Q Using digital technology for shopping,
mobility, health and news

O Using Instant Messaging Application

O Having his/her own device

O Support and help with learning

O Videos to raise awareness

O Posters for quick information

O Brochures for more in-depth information
O Demonstrations, role-playing

O A call number, a support

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do
not necessarily reflect those of the European Union or the European Education and Culture Executive Agency
(EACEA). Neither the European Union nor EACEA can be held responsible for them.

Co-funded by
the European Union
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INCLUSIVE MONITORING TOOL FOR
TEACHERS - EDUCATORS

CHECKLIST

Resource/Tool:

( DESIGN / VISUAL )

Media
QO Skip advirtising if possible

Layout

O Left-justified with ragged right edge

O Narrow columns (as used in newspapers)

QO Lines of 60 to70 characters

O Line spacing of 1.5

QO Font size between 12-14 size

O Avoidance of a sentence at the end of a line

QO Use of bullet points and numbering

QO Use of flow charts, graphs and pictograms

QO Lists of ‘do’s and ‘don’ts’ to highlight aspects
of good practice

O Avoidance of abbreviations or provision of a
glossary of abbreviations and jargon

O Inclusion of a contents page at the beginning

O and anindex at end of the document

QO Short, simple sentences in a direct style

O Clear instructions

O Active voice instead of passive

O Avoidance of double negatives

Additional comments:

Date:

The place to be:
O A peaceful environment

@) Relaxation, stretching
Q Have a cup of tea or a soft drink
QO Learnin a lightful room

O Make regular breaks in your learning

To assess a person's level

O Individual or collective

QO Express method (closed questions)

O Exploratory method (open questions)

O Make the learner more confident during the

interview

Make the learner confortable

O Discuss with learners about their hobbies

QO Show them simple tools in this field

O Help them by doing with them and not for
them

O Allow them to use some tools by themselves

Funded by the European Union. Views and opini

Co-funded by
the European Union

expressed are h
not necessarily reflect those of the European Union or the European Education and Culture Executive Agency
(EACEA). Neither the European Union nor EACEA can be held responsible for them. BY NC SA

those of the author(s) only and do
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Call for action

We wish adult educators and senior learners a smooth journey towards digital upskilling and English
language literacy! Please visit our website https://unitedgens.4learning.eu/ and the training platform

https://unitedgens.4learning.eu/elearning/ available in English, German, Latvian, Greek, Croatia and

Hungarian languages.
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References
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2. Project United Generations web page https://unitedgens.4learning.eu/
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