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1. Introduction

The United Generations project belongs to the Erasmus+ life-long learning programs financed
by the European community. It was born from the observation that there is a significant gap
between the generations in terms of digital literacy, on the one hand, and that of the English
language, on the other hand.

Digital skills have become essential in order to take administrative steps, have access to various
services or even in terms of leisure and community life. English is also an essential tool of

communication for people wanting to enlarge their network.

The generations aged 60 and over represent a growing portion of the European population and
if seniors are less proficient in communication and socialization tools such as digital technology

and English, they will be increasingly excluded from life in society and from access to services.

7 associations established in 6 European countries (Germany, France, Hungary, Latvia, Croatia
and Cyprus) have joined the UG project since its beginning in 2021. MenschRaum Land e.V.

is the project leader.

The main objective of the UG project is to develop an innovative learning program for senior
citizens to acquire digital and English literacy skills. In this respect, the 7 partners involved in

the project have:
- made a survey about the seniors’ needs in their respective countries

- developed 14 learning modules (2 modules per partner; 7 for digital and 7 for English literacy)

of about 20 hours each
- tested the contents of the modules with senior participants to pilot sessions

- loaded the modules on an interactive learning platform whose objective is to facilitate the

implementation of a UG community that will link young people and seniors.

The European Commission's support for the production of this publication does not
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The topics of the 14 modules were defined by the 7 partners during the TPM in Budapest in

February 2023.

The 7 digital modules are:

- Using digital devices

- Online security: Device Protection

- Online security: Personal data and privacy

- Identifying Needs and Technological Responses
- Interacting through digital technologies

- Creatively using digital technologies

- Browsing, searching and evaluating information online

The 7 English literacy modules are:

- Methods for improving listening skills
- Abbreviations

- Useful apps for language development
- Vocabulary for travelling abroad

- Vocabulary for arts, culture and cultural heritage
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- Vocabulary for social interactions

- Useful terminology for social media

Training sessions of the modules (pilot-testing) were held by all the partners from November
2023 until May 2024. The UG project is now in its final phase. The last Learners training (C2)
took place in Croatia in June 2024 and the final completion of the project is expected for the
end of August 2024.
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3. On-line and in-house training, assessment and

validation examples

Concerning the development of the modules either in Digital or English literacy courses, we
can say that all partners organisations proposed to use a digital platform to deliver content
effectively. There are plenty of approaches such as interactive webinars, pre-recorded video
tutorials, practical exercises and live Q&A sessions.

For the pilot-testing, two different training sessions have been proposed to the seniors: online
and in-house training sessions, ensuring accessibility and comprehensive engagement for all

participants.

The online sessions can be used by a range of the elderly participants who are supposed to
regularly use digital tools like cameras and apps such as Zoom, Google Meet. In this case,
participants were provided with a link to the learning platform and instructions for logging on.
Facilitators were in touch to support them with the registration process. Participants were
encouraged to engage actively through chat functions, polls, and breakout rooms, which
facilitated small group discussions and peer-to-peer learning. The online modules from United
Generations platform (https://unitedgens.4learning.eu) were designed to be engaging and user-
friendly, incorporating multimedia elements such as videos, graphics, and interactive quizzes.
Our aim is to ensure that all online materials can be accessible for seniors who would like to

learn by themselves during online lessons through the free of charge e-learning platform.

The in-house training sessions were held in every partner country. They were conducted by the
partner organisations in seminar rooms, providing a conducive environment for face-to-face
interactions. These offline meetings facilitated hands-on learning and personal interaction
within small groups and allowed participants to practice their skills with the guidance of our

facilitators. During these in-house training sessions learners could be assisted in person with
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the registration process. They can be guided throughout the learning process and learning in a
group facilitated group discussions and reinforced online learning.

The facilitators (volunteers, teachers, leaders of the partner organisations) employed various
teaching methods, including group activities, role-playing, gamification, arts, cooking sessions
and practical exercises, to reinforce learning. The in-house training also provided opportunities
for immediate feedback and personalized support. The agenda of these sessions were for about
2.5 hours each and regular breaks provided 15 minutes to the participants for having a small
physical exercise, soft drinks and informal discussions. Inside each session, facilitators
introduced the new topic or summarized the previous one, then proposed an interactive activity
(role-playing, tongue twisters, songs, family trees, challenges, cooking activity, art
activities...). After this morning session, all participants could share the meal they prepared
altogether or have a lunch break in a restaurant or with snacks, an opportunity to get to know
each other better.

After both these training sessions (either on-line and in-house ones), participants were invited
to fill out a feedback form for a comprehensive assessment and validation process or orally, as
trainers were asking at the end of each session participants to express their satisfaction and
concerns through the feedback session and 2) by distributing the anonymous evaluation form
in hard copy. Some of them had a video call via WhatsApp or Zoom to discuss the project,
leave feedback, and reflect on their learning process. Participants completed surveys before and
after the platform's testing to measure changes in knowledge, skills, and confidence. Both
online and offline feedback sessions were held to gather participant insights and suggestions.
The combination of online and in-house training, supported by thorough assessment and
validation, ensured a holistic and effective learning experience for our senior learners and
young volunteers. The feedback and outcomes from this testing stage will guide the future

development and refinement of the United Generations platform.

According to some partner organisations, this is very important to know about the profile of

participants, because some of them were more comfortable with face-to-face training, and even
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more with elderly people who prefer face-to-face sessions for them needing extra help, ensuring
personalized support tailored to individual needs. This kind of information appeared in the
quality assessment forms and the facilitators have to be aware of it.
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4. Practical arrangements

How to promote such programs to seniors and young people?

All United Generations partners have paid attention to their own context. Of course,
their major target audience - the elderly population — is not exactly the same if your
organization is settled in a rural or an urban area. Most of the partners are living in towns
which can be big cities (Erfurt about 214 000 inhabitants) even capitals like Berlin,
Nicosia, Budapest, Riga but also some of them are in average cities like Saint-Germain-
en-Laye (around 40 000 inhabitants) or Otocac with a population of about 10 000
inhabitants for the administrative area of this town. Despite these differences, all partner

organisations organized their communication with their local context.

At the beginning, all of them have developed their communication strategy towards
elderly and young people. Most of them developed their communication into different
languages whereas the French partner (MdEY) began its communication in French as
French people, especially seniors, are not so used to daily listening to the English
broadcast, to watch English programs on the television. This target group was the major
audience for the French partner in 2022 even if polls were aimed at various profiles to

get the opinion from elderly and young people.

For all partner organisations the aim of the UG project is to bring concrete solutions for
seniors who have been suffering from isolation and lack of digital and language skills.
To promote it, they all contacted community centers, senior clubs, retirement homes,
Youth welfare associations, cultural centers, Youth and Family centers, Senior schools,
Senior University network and training centers. They also went to churches, libraries,
community centers, cafes, and local stores, depending on the partner countries, but they
all looked at places seniors regularly visited in order to meet these people. Some of them

developed more contacts with the City Hall (France). Other organisations joined the
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meeting in some places where NGOs, initiatives, foundations and institutes are working
together in order to integrate different target groups into interdisciplinary and
intergenerational educational programs (Germany — Haus der Statistik in Berlin). For
this kind of communication, the partners used e-mails, polls, flyers, leaflets, which were
sometimes in different languages to make the project visible among the migrants
(contact information for registration in German, English, Russian and Ukrainian in
Erfurt) whereas the French communication was not translated into other languages for

the reason already explained above.

They also wrote newsletters altogether which have been translated into their national
language for some partners and uploaded on their website, so as to make the UG project

more and more known.

Regarding the young population which is invited to volunteer in the UG project, all
partners have contacted the youngsters on social media (Whatsapp, Instagram and
Facebook) to raise their awareness about the benefits of intergenerational learning and
the unique experiences offered by the project’s different steps. Some partners have used
the Volunteering network “European Solidarity Corps” but also some Mobility
Erasmus+ projects to enlarge the number of young adults. Latvia, Germany and France

have begun to publish onthe EPALE electronic platform for Adults Learning in Europe.
What venue should include?

e Choose a centrally located venue that is easy to reach by public transport and has

ample parking.

e Provide accessible parking spaces close to the entrance with clear, unobstructed
paths leading to the venue.

e Accessible ladders if the rooms are on upper floors and/or elevator.

e Ensure step-free entrances and exits with ramps and handrails. Doors should be

wide enough to accommodate wheelchairs.
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e Ensure walkways are wide, clear of tripping hazards, and paved for easy

navigation.

e Addressing mobility impairments (ramps, toilets for disabled).

° Enough lights in the room to make sure the seniors are able to work on
computers and with notebooks.

e  Easy toilet access.

e Possible access to a kitchen and another peaceful space for a break.

e  Provide comfortable, sturdy chairs with arms to assist in sitting and standing.

Offer a variety of seating options.
e Learning materials in diverse languages.
e Use large, high-contrast signs, and provide information in multiple formats.
° Childcare for the seniors that had to babysit their grandkids.
e Gluten free and sodium free snacks during the breaks.
e TV and visio-conference equipment.

e Computers lent to participants who don't have any.

Welcoming young volunteers available to assist seniors with navigation and other

needs.

Include information about accessibility features in pre-event communications.

Tips on schedule of training

e Schedule sessions during mid-morning or early afternoon when seniors are
likely to have more energy.

e Keep the training at the same time and place, without major changes in order to
keep consistency.

e Schedule lessons at the same time each week to create a routine. During mid-
morning or early afternoon when seniors are typically more alert and energetic
(avoid early mornings and late afternoons to accommodate varying energy

levels).
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e Include breaks to allow for rest and reflection and to ensure participants remain
attentive and engaged.

e Allow more time for each activity and avoid rushing.

e Adjust the pace based on participants' feedback and energy levels.

e Be prepared to adjust the timetable based on participant feedback and energy
levels.

e Provide materials in larger print and ensure any digital interfaces are user-
friendly.

e Maximum duration of each session: around 60-90 minutes, to prevent fatigue
and maintain engagement. include breaks to help seniors stay focused and
comfortable

e Training based on their needs (adapt it and personalise it). It is important to know
your target group before developing the curriculum and content

e Language support is needed in case the participants have migrant background
and don’t speak the local language or English. A young person who is able to
translate could be a volunteer in such instances.

e Start with the basics, fundamental skills. Showcase practical applications of
what was learned.

e Use simple, interactive activities like reading exercises, conversation practice,
and writing short passages.

e Include practical tasks. Practical exercises are really supporting the learning of
seniors, as per the “learning by doing” method.

e Use real-life scenarios to make learning more relatable and useful.

e Encourage peer learning and collaboration through group activities and projects

e Foster an environment where seniors can help each other and build confidence.

e Use large print handouts, visual aids, and interactive screens to aid learning.

e Employ videos and step-by-step tutorials for complex tasks.

e Have a short summary at the beginning of each training session that was taught

in the previous training.
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e Conduct regular, informal assessments to assess progress and do adjustments.
e Group discussions and interactive activities to encourage socialization and

reduce isolation.

How to make registration accessible for seniors?

Tips to make the registration process more accessible and inclusive for seniors are useful. They
facilitate the seniors’ participation in learning courses and we make the following

recommendations:

e Create simplified registration forms that include: Using large fonts and clear,
simple language. Minimizing the number of fields and avoiding unnecessary
questions.

e Offer both online and offline registration methods that are either user-friendly
or physical forms provided at accessible locations like community centers or
libraries.

e Assist seniors with their registration process with staff or volunteers.

e Creation of accounts with strong passwords, make them write down their
password and have them with them.

e Regarding accessibility features, design registration forms with high contrast.
Registration on the platform should be done simultaneously with participants.
Step by step guidance for them to register and then step by step navigation on
the platform.

e Implement a system where seniors can provide feedback on the registration
process.

e Encourage younger volunteers to assist seniors with the registration process.

e Develop a Youth community ready to help seniors for registration by including

the name and phone number on the registration document.
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For any elderly independent person who can join a course organized by one of the United
Generations partners, we recommend proposing either a registration on paper or through a

Google Form.

For any other senior living in a retirement home, be sure that the animator of this home explains

simply when and how such training will be organized.

Secondly, the United Generations e-learning platform will be disseminated on Facebook pages
and other networks. Consequently, it will be useful to add instructions about the registration

process through videos.

In this context we recommend creating a video or a document about the instructions for logging
in as it was done in France
(https://www.facebook.com/unitedgenerations.eu/videos/992730722563253). Use the video

created by the Hungarian partner and add the subtitles in your own language:

https://www.facebook.com/unitedgenerations.eu/videos/1595568301232184 or if possible

create your own video in your own language with the adapted video of the e-learning platform
translated in the convenient language. These videos will truly facilitate the registration process

for elderly people who are not accompanied.
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5. Registration and participation procedures

At the beginning of the project, all partner organisations had to cater to the diverse population
of their territory. To this aim, they created an outreach campaign designed to attract both seniors
and younger participants. Consequently, they prepared user-friendly Google Forms for
registration and used communication channels and social media platforms like Facebook,
Instagram, and WhatsApp. In addition, they also prepared flyers and posters, which were placed
in community centers such as libraries, cafes, churches, and local stores. In order to reach
migrants, these visual documents were sometimes available in multiple languages, including
German, English, Russian, and Ukrainian.

Some partners (France, Hungary) referred to their contact list established when implementing
their study about the needs of this target audience in the digital and English literacy fields. It
included the local partner organisations which can disseminate this communication to their
members. A personal assistance was provided to support seniors who might find online
registration challenging (Hungary, Germany, France). At any time, facilitators were available
online or via phone to guide seniors through the registration process.

All partner organisations set up a user-friendly system that captured essential participant data,
such as names, ages, and contact information.

Then after their registration process, each person has been contacted individually to be sure that
she well understands the concept of the free of charge in-house training course for a total of 20

hours.

All the European partners organized offline pilot-testing sessions, which included guided
exercises, group discussions, and one-on-one support. However, some of them added some
online sessions (Hungary and Latvia). Online sessions were conducted via user-friendly
platforms like Zoom, with facilitators available to help participants with any technical issues.

The training was offered on a weekly basis (Cyprus, France). Other types of planning were

organized such as evenings (Berlin and Erfurt in Germany). Video calls via WhatsApp or Zoom
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were also conducted to discuss participants’ learning process and gather more in-depth
feedback (Hungary, France).

New in-house training sessions were proposed for participants in 2024 in a small format of one
day (France). The aim has been to entail previous participants to go on with the topics on the

e-learning platform or to discover the content of the digital and English literacy courses.
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6. Implementation, monitoring and evaluation

The training sessions of all partners included modules for digital literacy and English language
skills. Firstly, the European partners began to assess available resources, including venues and
materials, and assembled a dedicated team. Volunteers, interns and collaborators of the
organisation’s board were gathered in workshops to be able to work on the implementation of
the project. Some of them, as researchers for many topics from the first polls to the analysis of
the contents for the modules of training courses. Others for checking the process for the
implementation or the monitoring and the evaluation steps. Many internal meetings have been
organized so as to create a conducive learning environment for the future learners. It was
important too to adapt oneself to the different locations of the venues and to be ready to

welcome people from different backgrounds and with many social differences.

During the implementation pilot-testing sessions, the facilitators maintained regular contact
with participants to monitor their progress and address any challenges they encountered. They
also supported participants through phone calls and platforms such as Zoom and WhatsApp
during the registration and implementation process. Continuous support was provided
throughout the implementation phase via virtual meetings and in-person consultations to
address any technical issues and ensure participants were comfortable with the learning tools.
Real-time feedback was collected from participants through built-in platform tools, surveys,
and direct interactions during virtual and in-person sessions. Venues were arranged to create a
conducive learning environment, and we ensured all necessary materials and technical setups

were completed in advance.

Evaluation was based on comprehensive data collection, including pre- and post-training
surveys to measure changes in knowledge, skills, and confidence. Participants were asked to
complete feedback forms, and educators/volunteers were engaged in informal conversations to

gather qualitative insights.
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Detailed interviews and feedback forms were used to gather qualitative data on user experience
and satisfaction. Key performance indicators included user engagement levels, improvements
in digital literacy and English language skills, and the quality of interactions between seniors
and young volunteers. In Hungary, offline feedback sessions were conducted to complement
online data collection, providing a holistic view of the participant experience.
The results of the evaluation phase showed high user satisfaction, significant improvements in
digital and language skills, and positive feedback on the quality of the training and interactions.
The insights gained from this phase will guide further development and refinement to ensure
the platform continues to effectively meet the needs of senior learners and young volunteers. In
France, the group of volunteers has increased with some participants offering their help for the

project.
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