
The European Commission's support for the production of this publication does not 
constitute an endorsement of the contents, which reflect the views only of the authors, and the 
Commission cannot be held responsible for any use which may be made of the formation 
contained therein. 

 

 

 

 

 

United Generations 
 

Mapping Intergenerational Learning focused 

on Basic Skills - Croatia 

Developed By: 

 



The European Commission's support for the production of this publication does not 
constitute an endorsement of the contents, which reflect the views only of the authors, and the 
Commission cannot be held responsible for any use which may be made of the formation 
contained therein. 

 

 

Contents 

1. Introduction ......................................................................................................................... 4 

2. Intergenerational Learning in (Name of the Country) ........................................................... 4 

Good Practices ............................................................................................................................ 6 

3. The Profile of Disadvantaged Adults (Age 60+) ..................................................................... 8 

4. The Profile of Young Generation (15-30) ............................................................................10 

5. Lifelong Learning Providers ................................................................................................11 

6. Conclusion/ Summary ........................................................................................................12 

7. References .........................................................................................................................13 



The European Commission's support for the production of this publication does not 
constitute an endorsement of the contents, which reflect the views only of the authors, and the 
Commission cannot be held responsible for any use which may be made of the formation 
contained therein. 

 

 

1. Introduction 

 
This document covers the first part of the United Generations project development. Its purpose 

is to showcase the results of our field research, as well as the various public policies and 

strategies developed to address the digital divide. First, we present the results of the 

quantitative survey (illustrated with graphs). Before presenting our qualitative findings, we will 

review the different themes and main recommendations we have received in all our meetings 

with local participants in the digital space. We focus on the profiles of two target groups: young 

and old. 

The tests were conducted in the Republic of Croatia, mostly in the small town of Otočac. 
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2. Intergenerational Learning in (Croatia) 

 
Croatia is a small country located in the southern part of Central Europe, which according to the 

latest census from 2021 has a total of 3,899 million inhabitants. 

The Republic of Croatia is faced with a long-term process of negative demographic trends. They 

are manifested in several segments, above all the decline in the birth rate, the aging of the 

population and the emigration of the population from the Republic of Croatia. Official data 

detailing the number of emigrants is incomplete and research is needed that will provide 

insight into the exact number and structure of people who are emigrating, planning to 

emigrate, and those who make the decision to stay in Croatia, as well as the key reasons for 

emigration and citizens staying in the Republic of Croatia. On the basis of such data, targeted 

and efficient measures can be planned that would facilitate the stay and return of citizens to 

the Republic of Croatia. In order to ensure the conditions for citizens to remain in Croatia and 

the return of persons who emigrated in the previous period, in addition to work on the 

economic development of the Republic of Croatia, the adoption of demographic population 

measures is planned. 
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An age-gender pyramid, known as a population pyramid, is a graphical representation of the 

population of a country (in this case, the Republic of Croatia) and how the different age groups 

are distributed within the population. Additionally, several age-gender pyramids for the years 

2011, 2021, 2031, 2041, 2051, and 2061 are shown. In the attached age-gender pyramid for the 

Republic of Croatia showing 2011 below, there are more women (2,218,554) than men 

(1,888,059). The proportion of men in the youth and middle-aged group was larger than that of 

women, while the proportion of women in the older group was greater. Males aged 50-54 had 

the highest proportion at 8.37%, equivalent to 157,981 residents. The highest proportion of 

women can also be seen in the 50-54 age group, ie 7.33%, corresponding to 162,521 

inhabitants. 

 

 

 

 
Photo 1 Basic data on natural change om population DZS 
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Good Practices 

This section will present good practices regarding intergenerational and lifelong learning at a 

local/national level. Use the table below to fill in the relevant information – the aim is to collect 

3-5 good practices per partner country. 
 

GOOD PRACTICE 1 

Name Baštinica 

Description (50-70 words) The association promotes preservation of cultural 

and natural heritage through its interpretation and 

popularization. Secondly, it encourages creative and 

creatively inspired individuals and groups in the local 

environment in their free creative and artistic 

expression, mostly in the poetry The activities and 

actions of the association are mostly joined by 

middle-aged and elderly citizens. 

Key Stakeholders/ Provider NGO 

Level (Organisational, Regional, Local, 

National) 

local 

Type (Digital Skills, Professional Skills 

etc.) 

Traditional values 

Tools/Resources/ Services / 

Link/ Website https://www.facebook.com/pages/category/society- 

site/Ba%C5%A1tinica-763035790719622/ 

 

 

 

 

 

https://www.facebook.com/pages/category/society-site/Ba%C5%A1tinica-763035790719622/
https://www.facebook.com/pages/category/society-site/Ba%C5%A1tinica-763035790719622/
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GOOD PRACTICE 2 

Name Gačanka 

Description (50-70 words) The goal is preserving cultural heritage and all 

activities related to that topic - raising the local 

community´s awareness of the value of cultural 

heritage and traditional crafts that were once very 

important in this region and are the basis of some 

of today's crafts. 

Key Stakeholders/ Provider NGO 

Level (Organisational, Regional, Local, 

National) 

Local/regional 

Type (Digital Skills, Professional Skills etc.) Traditional values 
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Tools/Resources/ Services / 

Link/ Website https://www.lika-destination.hr/lika- 

quality/proizvod/gacanka-otocac 

 

 

GOOD PRACTICE 3 

Name Mreža za aktivaciju mladih 

Description (50-70 words) The goal of the project is to involve the 

academic community and decision-makers in 

the processes of open dialogue about young 

people in order to improve the quality of life of 

young people in Croatia. With this project, we 

want to provide an opportunity for young 

people to actively get involved and be an 

example to their peers, and through various 

educations and research, the resources of civil 

society organizations that work with young 

people are strengthened so that they can 

better respond to the needs of young people. 

Key Stakeholders/ Provider 15 partner associations, the Zagreb Institute of 

Economics and the Faculty of Law of the University 

of Split. 

Level (Organisational, Regional, Local, 

National) 

national 

Type (Digital Skills, Professional Skills etc.) / 

Tools/Resources/ Services / 

Link/ Website https://pzs.hr/popis-projekata-2021/mreza-za- 

aktivaciju-mladih/ 

https://www.lika-destination.hr/lika-quality/proizvod/gacanka-otocac
https://www.lika-destination.hr/lika-quality/proizvod/gacanka-otocac
https://pzs.hr/popis-projekata-2021/mreza-za-aktivaciju-mladih/
https://pzs.hr/popis-projekata-2021/mreza-za-aktivaciju-mladih/


The European Commission's support for the production of this publication does not 
constitute an endorsement of the contents, which reflect the views only of the authors, and the 
Commission cannot be held responsible for any use which may be made of the formation 
contained therein. 

 

 

 

3. The Profile of Disadvantaged Adults (Age 60+) 

The survey was conducted in a small town in the rural part of Croatia, Otočac, which falls under 

the Lika-Senj County, one of the least developed counties in Croatia. The survey was attended 

by 20 respondents, most of them between 60 and 70 years old (75%), a few from 70-80 (20%) 

and 5% refer to people of over 80 years of age. The largest part (70%) has a high school 

education, about 20% of them have a college education, while the rest have a primary 

education, that is, they only attended primary school. 

Most of them assessed their knowledge of using smart devices such as laptops, tablets and 

mobile phones as solid grade (3). While most of them do use social networks, the one they use 

the most is and Facebook. 

 

 

 

 

Photo 2 What social network do you use? 

 

 

 

 

 



The European Commission's support for the production of this publication does not 
constitute an endorsement of the contents, which reflect the views only of the authors, and the 
Commission cannot be held responsible for any use which may be made of the formation 
contained therein. 

 

 

 

When it comes to paying bills or booking an appointment online, most of them rated their 

knowledge worse. 

Most of the respondents do not know how to speak English, but those who do, rated their 

knowledge the best in writing English. 

Most of them operate their smart device using Croatian languages (65%), slightly less operate in 

English (50%) and German (30%). A small number of them also speak Hungarian (1.5%). 

 

 

 Photo 3 Are you interested in taking a course to improve your digital skills? 

                                      Photo 4 Are you interested in taking a course to improve your English? 
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10% of respondents want to improve their digital skills, 65% of 

them do not want to, while the rest are reluctant. When it comes to the English language, 30% 

of them want to learn to speak English, while 50% do not want to and the rest are also 

reluctant. They mostly want to share their knowledge with young people, mostly about history 

and storytelling, while there was also a proposal to teach young people how to survive in nature 

and how to use nature's resources. 
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4. The Profile of Young Generation (15-30) 

The survey was attended by 20 young people from the area of Otočac, ages 16-20 (55%). Most 

of them have completed high school, and some have completed college. As you might expect, 

most of them do well with smart devices like laptops, tablets and smartphones. 

Unlike the elderly who use Facebook the most, young people in Otočac use Instagram the most, 

followed by Tik Tok. 

 

 

 

 

Photo 5 What social networks do you use? 

 

When it comes to online communication, they mostly use instant communication such as 

WhatsApp and Viber, and they are very good at paying bills or reserving appointments online. 

They also gave an excellent assessment of their knowledge of the English language, especially 

reading. 
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Most of them had no experience in activities with the elderly. While 50% of them answered 

that they might participate, 10% of them said that they would, while 40% of them answered 

that they would not participate in activities with the elderly. 
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5. Lifelong Learning Providers 

 
It is known that the whole of Croatia, especially the Lika-Senj County, is experiencing an 

emigration of young people, that is, the so-called "brain drain". Unemployment, inflation and 

people are leaving. Many cities and the country itself have launched many programs to help 

young people stay. One of them was just launched in the town of Otočac. The project "Zaželi - 

Women's Employment Program" is a project aimed at improving the position of women on the 

labor market and protecting women's rights in accordance with European and national 

recommendations. The project promotes social inclusion and poverty prevention in such a way 

that women in a disadvantaged position on the labor market take care of elderly people in a 

disadvantaged position. The project is implemented by local administration and self- 

government units and non-profit organizations for up to 30 months. The emphasis is on the 

employment of women over 50 years of age, with at least a secondary education, women with 

disabilities, women victims of human trafficking, treated drug addicts, victims of domestic 

violence, and homeless women. In Croatia, the implementation of this project has employed 

almost 3,000 women who provide support to around 12,000 elderly and disadvantaged 

persons. 

Recognizing the problems they face, but also the great potential of young people and the 

importance of public policies aimed at young people, the Central State Office for Demography 

and Youth recognized the importance of proactive action in the direction of creating a positive,  

comprehensive and inclusive policy for young people, i.e. adopting a new strategic document in 

in the field of youth, which will include all significant priority areas and measures of public 

policies for youth aimed at improving the conditions and quality of life of young people based 
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on the current needs of young people. The strategic document is called "National Program for 

Youth". 

 

6. Conclusion/ Summary 

 
We can conclude that Croatia is facing emigration and population decline. Also, the old 

population predominates, while the young population is decreasing. Literacy in the Republic of 

Croatia is very high, and the literate population predominates. Older people cope well with 

technology for their needs, they could learn additional steps to improve their user experience 

from young people. But there are also those who are not interested in technology. As for young 

people, most of them have completed high school, and a large number goes to university after 

high school in order to further improve their skills. Most of the young people speak English, but 

also a few additional languages. The Government of the Republic of Croatia is implementing 

many measures and employment so that young people stay there. 

As for grants in Croatia, compared to 2021, in 2022 there was an increase in local and regional 

self-government units that pay out funds for the birth of a child. In relative terms, as many as 

99% of the surveyed sample of municipalities and cities pay a certain amount to parents as 

assistance at the birth of a child, and only 8 units (municipalities) do not offer such assistance. It 

is interesting to note that all surveyed cities offer financial support for the birth of a child. 

Taking care of demographic processes in most countries with a good demographic picture is 

part of the overall development policy. In the political sense, it represents the management of 

the country's human capital and at its core is long-term development planning. Demographic 

trends in Croatia have been unfavorable for a number of decades, and after Croatia's entry into 

the EU, a large-scale wave of emigration began. 
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